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Marketing Campaign Introduction

Tag Lines for the Alumni Mentoring Program

The following report has been devised to present a marketing and communications campaign 
for the launch of the Alumni Mentoring Program of Skidmore College. This program is centered 
around message correspondence of alumni through social media websites (such as Skidmore Con-
nect, Facebook.com, and LinkedIn) with the freshmen and sophomore classes.   Through quarterly 
email correspondence with an assigned student, alumni will become involved with the current 
Skidmore, while providing underclassmen students with the opportunity to interact with real-
world professionals who have undergone the Skidmore experience. Prior to the end of the spring 
semester, alumni will be invited back to campus in order to meet their ‘mentee’ in person, and 
will be able to experience classes taught by new professors, see new buildings on campus, and be 
involved with a variety activities, including various art and theater performances. 
 The combination of electronic and print advertising mediums utilized in this campaign 
provides maximized distribution for both current students on campus, and alumni via electronic 
and direct mail in order to promote hype for the program outside of the classroom. While there 
are two distinct target audiences here, the commonality of a Skidmore educational experience 
provides initial common ground for communication, that can be expanded upon through friend-
ing’ each other on social media websites such as Skidmore Connect, Facebook.com, and LinkedIn. 
In encouraging alumni through direct mail and electronic advertising on these social websites to 
“Cultivate Creative Thought”, alumni will be able to reconnect with their classmates, alma mater, 
and the experience they had during their four years at Skidmore College. 

For Alumni-Targeting Advertisements:
 
  Cultivate Creative Thought

For Student-Targeting Advertisements:

  If WE know now, what YOU know now . . .
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Summary of Recommendations

Roll-Out Strategy

•	 Through electronic advertisements via email and social media websites, both alumni and 
students will be made aware of the benefits of this program.

•	 Constant distribution of print and electronic advertisements to both parties will create a 
strong awareness of the program within and between individuals of each party.

•	 By primarily targeting alumni from the immensely involved classes of 1990-1999 decade, as 
well as more recent graduating classes, will allow the program to gain a strong foothold in the 
alumni base, and subsequently, the current student body. 

•	 Freshmen will be introduced to the Alumni Mentoring Program by their Scribner Seminar 
professor, and will become a core aspect of the student-advisor relationship throughout their 
underclassmen years.

•	 The current advisor of the Freshmen and Sophomores will help facilitate conversation with 
alumni, and gauge opinions of their students regarding the program.

•	 This program follows with Skidmore’s plan to expand the FYE program to the sophomore 
year.

•	 The process of matching volunteering alumni from involved classes (from 1990-1999, as well 
as more recent alumni) will occur begin after the first round of Early Decision students are 
selected, wherein a team of admissions office and alumni affairs staff will facilitate the match-
ing process.

•	 During the first two weeks of their Scribner Seminars, students will be notified of the name, 
class year, major, and current occupation of their mentor. Alumni will also be given similar 
information, as derived from the Student Academic Interests form.

•	 Email correspondence will be prompted to begin no later than the second week of classes. 
•	 Emails will be prompted by the student’s advisor quarterly, after selection of classes, though 

students will be encouraged to have exchanges beyond these.  
•	 Participants will also be prompted to ‘friend’ each other on mutual social media sharing web-

sites, such as Facebook and LinkedIn in order to facilitate communication, conversation, and 
find common interests in a safe, and comfortable online environment.

•	 The program will end three weeks prior to the end of the spring semester, wherein alumni 
will be invited back to campus in order to meet their mentee, and experience classes taught 
by new professors, new buildings on campus, and activities including various art and theater 
performances.
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Marketing Materials

Distribution Plan

•	 Mail Brochures: Brochures will be sent to the alumni with details of the program and how to 
get involved. Brochures will also be sent to freshman and sophomores detailing their pro-
gram requirements and how to gain the most benefit from alumni interaction. Will require 
printing materials and will incur direct mail costs, as well as a theme design and formatting.

•	 Facebook Page: Alumni on Facebook will be prompted to join a “Skidmore Mentoring 
Program” page, which will will provide information about the program, as well as personal 
anecdotes from students and other alumni. Will require basic setup and maintenance.

•	 SCOPE Magazine: Detailed information about the program will be provided, as well as per-
sonal anecdotes about student interaction with alumni. Will require advertising and article 
space.

•	 Video: A promotional video will be available to alumni and students via Skidmore’s Youtube 
channel, SkidmoreCollege. The video will be screened for the freshmen and sophomores 
during their Scribner Seminars. Will require basic camera equipment and video editing 
software. 

•	 Skidmore News: This will include personal anecdotes as well as the progress of the program, 
and coverage of the spring gathering. Will require TV crew .

•	 Skidmore Website: Information about how to get involved with the program will be avail-
able on the home page.

 Marketing materials will be distributed to both participating alumni and current 
students throughout the year, via direct mail and electronic mail bulletins in order to spark 
conversation between members of both parties (alumni and current students) in order to raise 
support for the program and gauge public opinion.
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Projected Outcomes and Benefits for Parties Involved

Underclassmen:
•	 Involvement with alumni of all ages can give perspectives on how to perceive classes, course-

work, and everyday life at college.
•	 Students will be able to interact with real-world professionals, and possibly gain internship op-

portunities, enhancing the appeal of the program to future prospective students.
•	 Receive creative advice gained by position and life experience; “If I know now, what you know 

now. . .” 
•	 Learn about 21st century professions and businesses that may potentially interest students 

from the perspective of another who has gone through the Skidmore Experience.
 
Alumni: 
•	 Attending the end of the year program celebration enables the alumni to take part in classes 

that reconnect then with the academic side of the Skidmore experience.
•	 ”In learning, we will teach; and in teaching you will learn”-Phil Collins (Son of Man, Tarzan); 

in communicating about your life and experiences, find out more about the way you think and 
perceive the world around yourself.

•	 Reconnect with passions or dreams ‘put aside’ by everyday life in guiding and mentoring a 
student.

•	 Alumni will be able to see what is new on campus including The Arthur Zankel Music Facility, 
the newly renovated Murry-Atkins Dining Hall, the Northwoods Village, as well as changes in 
other facilities across campus.

Skidmore:
•	 This program will bolster current alumni involvement and engagement in Skidmore’s modern 

activities with a large range of Alumni.
•	 Marketing materials will make current students aware of the plethora of opportunities pro-

vided by the Alumni affairs office, making current students involved more likely to become 
alumni mentors after graduation.

•	 Follows the intended direction of expanding the current FYE program, and enables it to be 
extended into the sophomore year.

•	 Can expand potential job opportunities and internship for students, increasing prospective 
student/parent satisfaction and appeal.
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