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Skidmore Through My Eyes 
Marketing campaign: 
 

In coming up with a campaign strategy to get greater involvement between the alumni 
and Skidmore College, we thought about the different tools we use to communicate daily that 
range from Facebook, Twitter, and YouTube. These sites allow users to create a personal profile. 
Within these profiles users define themselves and share their snapshots of their daily life, 
hobbies, and aspirations. In a sense, when someone views a person’s profile, either via Facebook 
or Twitter, they get a glimpse of the person’s character and life. Similarly, people have shared 
their stories with the world through videos, often making them memorable by either showing 
montages of their activities, work, and family life; they eventually upload them onto YouTube 
where everyone sees them. When people share these videos, they are sharing their story, telling 
the story from their perspective.  

Using a similar basis we mean to encourage current Skidmore students to create their 
individual videos and blogs where they will document a specific day, event, or interest. Students 
will be encouraged to be creative and original since everyone’s experiences and views things 
differently from one another. In order to collect these blogs and videos entries, a website will be 
created titled “Skidmore Through My Eyes,” (referred to as STME thus forth) where students can 
upload their videos. The point of creating a specific destination for these videos is to make them 
easily accessible so that alumni, or others interested in Skidmore, may view them. Alumni 
Affairs can specifically choose a story they find original or captivating and share that person’s 
video with alumni by sending a link to the video via email, broachers, etc. We expect many blog 
entries and videos will be submitted over the course of this campaign so the website for STME 
will host all the different videos submitted.  This site will allow alumni and students to see a 
variety of videos, thus, fostering closer relationships between students and alumni.  

Initially, Alumni Affairs will play a crucial role, along with its student callers, in 
promoting this campaign as it already has the necessary means to contact alumni. Later on, once 
the campaign and website have been formed, alumni and anyone else who may want to see these 
videos that students post about their unique life at Skidmore will be updated via Facebook.com 
and Twitter.com.  
 Our campaign Skidmore Through My Eyes will aim to garner all these devices to 
facilitate a place where alumni can get a glimpse into the lives of current students, faculty, and 
Skidmore community at large, seeing the impact their contribution and dedications have on us. 
Ultimately, our goal is to foster a stronger relationship with the alumni, Skidmore students, and 
the Skidmore community. 
 
Catch/Taglines phrase: “This is me. This is my life. This is my Skidmore. Creative thought 
Matters. 
 
See video: http://www.youtube.com/watch?v=_G2NA_kzds0 
This video is an example of what we expect students to create for this campaign. 
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Campaign direction: 

• The goal of the campaign is to bridge the current Skidmore community to the Skidmore Alumni. The 
STME Campaign does this by sharing the stories of individuals on the campus with those who want to 
reconnect to the campus.  

• Students, staff, and faculty will share their “day in the life at Skidmore” stories in their words through web 
blogging and/or video blogging. Each unique story will create a special insight of what Skidmore is today. 

• All the blogs and videos will be organized and loaded onto the STME website. Each individual will have 
their own profile on the website, similar to simple facebook.com profile layout. Everyone will have access 
to his or her profile to edit the information they wish to share, and what blog/video they want to post.  

• STME profiles will use flash player and YouTube to share their videos. New videos and blogs will be 
announced and promoted through facebook.com and Twitter. These two channels of promotion are easy 
and highly effective. Alumni Affairs and Skidmore College can additionally email up to date news to the 
alumni. They can mail stories or DVD’s of videos students created to share with Alumni to show the direct 
impact their contributions are making on the community. 

• In addition, the STME webpage will function as a directory of the people in Skidmore who are sharing their 
stories. Anyone accessing the student profiles can search the diverse pool of students by filtering through 
different categories based on majors, interests, clubs, and activities. Alumni, if they choose to, can find 
students that relate to them or are intrigued about. 

• These blogs and videos are designed to be shared with others what Skidmore means for the individual, 
capturing the unique and special moments of his/her daily life here. Students who participate in this 
campaign can edit what information to add or share in their individual created profiles on the webpage 
where the videos will be available to see. These stories will engage Alumni, making them reminisce of their 
Skidmore experiences and inspiring them to reconnect with us once again. 

Marketing Material and Distribution Plans: 
• We will recruit students who will be encouraged to be creative in their videos and share their unique 

experience at Skidmore. 
• Alumni Affairs will approve the entries the students have submitted to be uploaded. Ideally, all material 

should be posted with little to no filtering to really capture the students’ stories because this campaign aims 
to show the originality thriving and growing in Skidmore that range from the arts, academia, to 
extracurricular. The videos and blogs will upload onto the Skidmore through My Eyes webpage under the 
individual’s profile. 

• Initially, Alumni Affairs can promote the students’ videos by using the services of its student callers, mails, 
and emails to notify Alumni that the STME campaign is running. Thus, regular donors, such as, Susan 
Williamson, can see the direct impact their contributions have made on the campus. 
 

 Projected Outcomes: 

• The STME campaign will foster a stronger relationship between the alumni and the college; aiming the 
STME profiles students and faculty share to rekindle the memories alumni made during their time at 
Skidmore. 

• Alumni who are captivated and intrigued by the stories may want to reach out to individual students. They 
can do so by accessing the individuals contact information through their respective STME profile. This can 
be a great gateway to build a connection and relationship with alumni and individuals in the Skidmore 
community. 

• Alumni will receive small snippets of the videos students have submitted to entice them to visit the site or 
view more videos. This can specifically have a strong impact on alumni who haven’t donated to the college 
or maintained communication with Skidmore for an extended period of time. 

• Over time, the collection of blog entries and videos will serve to become the student’s legacy at Skidmore. 
Donors and alumni can even follow the journey of an individual with this campaign. This campaign does 
not have to be exclusive to Alumni Affairs. STME material can mitigate some negative perceptions of 
Skidmore College. 


