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Association name 
Outreach, Reaffirmation, Promise 

Marketing Campaign 
In order to foster a deeper sense of involvement and pride in the Skidmore community, we propose to develop 
new channels and traditions through which alumni can connect with and remain active in the Skidmore 
community.  In order to achieve this goal, we will implement a three part strategy that will address alumni, 
current students, and the interaction of both parties with the Skidmore community.  The components of this 
campaign are as follows: 

1. “Redesign of Outreach and Advocacy”  
This aspect of the marketing campaign will focus on developing better mediums of communication through 
which alumni can receive positive interactions and information about the artistic, academic and athletic 
progress of the Skidmore community.  This will be accomplished in part by redesigning the various mediums 
through which alumni can receive information about and communicate with Skidmore.   

2. “CTM: Alumni Festival”  
This event will facilitate the reconnection and maintenance of Skidmore alumni through a series of artistic, 
academic and athletic showcases.  This event is not designed as a fundraiser, but as a means to reaffirming 
that “Creative Thought Matters” is and always has been a part of Skidmore’s culture. With this event, we hope 
to encourage alumni to remain engaged in the Skidmore community.   

3. “Redesign of Honors Forum”  
This program will encourage the pursuit of academic excellence within the Skidmore community by providing 
enhanced incentives to join and remain a member of the Skidmore Honors Forum.  We aim to increase the 
perceived prestige of a Skidmore Honors degree, thereby increasing involvement of past and future Honors 
forum Alumni.  Ultimately, this program is designed to encourage alumni to identify with their degree, and 
cultivate a sense of community amongst past, current, and future honors forum participants.  
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Roll-Out Strategy 

1.  “Redesign of Outreach and Advocacy” 
a. Implement effective immediately  
b. Redesign webpage elements to facilitate an active interest in Skidmore affairs ie, attending 

special events, volunteering time or donation.   
c. Promote the continuance of dialogue between alumni and Skidmore college by the lifelong 

retention of a Skidmore email account 
2. “CTM: Alumni Festival” 

a. Annual event that would occur on the last weekend of April 
b. Two day event that would replace and reorganize preexisting events  
c. Day 1: Friday 

i. Reception with acting president and faculty  
ii. Skidmore concert showcasing student groups and performances in Zankel 

d. Day 2: Saturday  
i. Academic fair open to students/alumni 

ii. Breakfast reception at Murrary Aikins hall 
iii. Student faculty guest speakers 
iv. Dinner with keynote speaker on Green (Contingency Catered Murrary Aikins) 

3. “Redesign of Honors Forum” 
a. Implemented at the beginning of next academic year 
b. Honors forum incentives for current students: 

i. Study rooms in the library exclusively for honors student use only (first floor) 
ii. Preferred course registration for each class 
iii. Catered dinners with honors forum alumni 

c. Future Incentive: specialty floors in new sophomore apartment housing in Scribner plan with 
enhanced study rooms and kitchens. 

Distribution Plan 
Initially, The “Outreach, Reaffirmation, Promise” campaign will be publicized with existing marketing channels, 
such as direct mail, facebook, youtube, linkedin and similar social media websites. In addition to these 
methods, we will rely heavily on a reinvigorated Scope Online. In order to realize these initiatives, faculty 
members from the honors forum, academic fair, IT website, and other respective departments will be called 
upon to help coordinate and integrate these recommendations.  We anticipate that these initiatives will be 
popularized through word of a mouth.  
 
Projected Outcome 

1. Increased alumni involvement, enthusiasm and commitment to the success and growth of Skidmore 
College.    

2. Increase the value of the degree that alumni and future students hold by increasing the prestige of 
Skidmore’s curriculum and achievements  

3. In long term, increase in philanthropic donations and support for Skidmore affairs 


