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Alumni Association Name: Skiddies Out There (SOT) 

Tagline: "Creative Thought Still Matters" (CTSM)  

Mission: Creating a pure social network to integrate alumni with:  
1) Alumni (both domestic and international)  

2) Skidmore College  

3) Current/Graduating Students  

Campaign: 

In order to accomplish our mission statement, we would like to propose a website 
dedicated solely to reconnecting alumni with Skidmore College.  We aim to achieve 
this by informing alumni about the current news happening on campus including 
events, changes to the college, local Saratoga news and what the students and 
professors are currently working on.  We hope that by reading the up-to-date news 
about the college, the “out of touch” alumni will remember some of their Skidmore 
experiences and feel a part of the college again.  The website will include: 

 Recent alumni achievements  
 Recent accomplishments of professors and students 
 News about what is happening in each major, including book 

recommendations and other current projects that alumni can get involved in 
 Current and upcoming events on campus/in the Saratoga area for both 

students and alumni 
 A virtual tour of the campus today 
 Gallery with pictures of campus, campus exhibitions and other shows 
 News/pictures about the clubs/organizations activities on campus 
 Blogs where alumni can chat with each other/professors/current students 

By exploring this website and learning what is happening at Skidmore today, we 
hope that the alumni will feel reconnected with the college as well as with each 
other and current students at Skidmore.   
 

Strategy:  
We have developed several brand-awareness events as our strategy to compliment 
the campaign and ultimately accomplish our mission statement. This will enable 
alumni to relive their college experience, making an emotional connection by 
remembering the Skidmore academics, sports and social scene that made their 
college years unforgettable.   
National/International Connection – 

We aim to engage alumni both nationally and internationally though admissions 
officers reconnecting with alumni in the area from where they are recruiting 
students.  We propose that when an admissions officer tours schools and meets 
prospective students, they could ask for an informal meeting with alumni in order to 
keep them engaged and up-to-date with what is happening with the college.  We also 
feel that it would be beneficial for prospective students to meet the alumni and hear 
some of their experiences at Skidmore. This will encourage young students to apply 
and at the same time bring back memories to the alumni of the admissions process 
they all encountered in the early days. 
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 During the national/international recruiting, contact and connect with 
national/international alumni  

 Recruiters should meet with alumni over coffee/dinner while visiting the 
area and keep them up to date with current Skidmore affairs 

 A video/presentation on recent Skidmore news shown to alumni and 
prospective students 

 Prospective students meet alumni from their area/country over dinner/an 
informal meeting 

 Connect international alumni with national alumni through Skidmore 
Connect and new website; current students and faculty will also have access 

Tagline: “Miss more, Connect more, Skidmore”  
Skidmore Alumni Weekend Event- 

We are proposing an Alumni Weekend that will be held during the academic year so 
that alumni can have the opportunity to connect with current students and 
professors and see the college in action. We plan to do this by offering tours, fairs, 
sporting events and dinners to reconnect the alumni with the college and help them 
to relive their college experiences while meeting the current Skidmore community. 
They will also have the chance to interact with Saratoga downtown. 

 Chance for alumni to interact with each other, meet old classmates, meet 
with students as well as interact with Saratoga downtown  

 Giving alumni a chance to tour the "new" campus as well as "old"  
 Presentation of volunteer/charitable work done by Skidmore  
 Presentation of current news/events at Skidmore 
 Club fair for alumni  
 Divide alumni into groups and have Scribner/Northwoods host dinners (give 

stipends to students) so alumni can have a more personal interaction with 
current students  

 Sports/business competitions amongst alumni and also alumni versus 
students, resulting in winners getting tickets to a horse race show/local 
restaurants/local sites 

 While out at events children can be taken care of by child care/older children 
can have a (student) host for the day  

Tagline: “You know you miss saying "Creative Thought Matters"! Relive your 
Skidmore years through the Alumni Association by connecting with your old 
classmates as well as the current student who still says "Dude, CTM!" i.e. "Dear 
Friend, Creative Thought Matters"!”  

We will inform alumni about our new website and upcoming events though: email, 
SCOPE, Skidmore website, Skidmore Connect and Facebook. The outcome of our 
campaign and strategy will be that alumni will be more inclined to participate in our 
events and stay connected through the website in order to relive their Skidmore 
years, reconnect with classmates and current students and professors. 

Current students and faculty will be informed about the new website and the 
upcoming alumni events through email and Student Announcements.  Incentives for 
students include networking opportunities, raffle with prizes and experience. 
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Appendices: 

Preliminary Template for the New Alumni Website: 

 


