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Executive Summary 

The Alumni Connection is an online resource which combines many features of 

Skidmore’s current web resources including: Skidmore Connect, Skidmore Business 

Network, Class Pages, Clubs, and the Friends of Skidmore Athletics into one easy to use 

and highly social network. We understand that this network cannot feasibly be all things 

to every member of the alumni base. That said, we believe that for those alumni currently 

trying to use Skidmore’s web resources, this enhanced social network will streamline and 

make current resources easier to use.  

This site serves two purposes: (1) to make alumni engagement with: the college, the 

alumni network, and each other highly visible, and (2) to connect alumni with current 

students and the clubs, sports, and departments they used to be actively engaged in. By 

creating a site that makes it easy to connect with many of different areas within the 

college and its alumni network, and by making those interactions highly visible to other 

alums, we can create a community driven by camaraderie and centered around 

engagement with the college. 

 

Name: The Alumni Connection 

 

Design and Organization of Marketing Materials 

Our Inspiration 

Skidmore College’s relationship with their alumni struggles due to the underutilization of 

new technology.  A re-imagined website would significantly enhance Skidmore’s ability 



to communicate the college’s ideas and better understand the needs of its alumni. The 

current Alumni offerings consist of various web pages (the alumni page, Skidmore 

Connect, and others) that are scattered throughout the Skidmore College website, creating 

a cloud of confusion for interested alumni. Beyond the technical problems of the current 

offerings, the main challenge current alumni face is gauging the involvement of other 

alumni with the college. In other words, the current resources for alumni do not do a good 

enough job at creating visible community. Additionally, the current Skidmore Connect is 

cumbersome and impersonal for alumni and students to communicate. 

Our Solution 

The Alumni Connection is a social network which allows alumni to engage with the 

college, students, and each other in an exclusive and unprecedented way. 

Intra-Alumni Engagement 

The network allows alumni to create a profile where they can enter fields such as name, 

class year, employer’s name, city and state, and any other previous affiliations with 

Skidmore College (Men’s Basketball, Skidomedy, etc.).  When on the site, alumni can 

search others by any of the fields in their profile. Moreover, students can also search for 

alumni using the same criteria. That said, upon registration alumni have the option to 

choose a privacy setting that inhibits them from current students. Upon reaching another 

alumnus’ page, a user can either send a message to that alumnus or choose to “Connect” 

with them. 

Alumni Engagement with the college: 

The site offers several outlets for alumni to engage with Skidmore at the college level and 

at the former extracurricular level. The home screen consists of several tabs which 



include college events, alumni events, an interactive bulletin (shows site activity of that 

alumn’s connection), and a “My Affiliations Page”. At the my affiliations page alumni 

can visit sites creates by their former clubs, or sports and see both current events 

happening as well as causes the affiliation is trying to raise money for (please see 

appendix for mock ups of the tabs and a sample affiliation page).  

 

Marketing Materials 

The brochure will contain information on what the site is, what it does and the benefits to 

using the site. Additionally, the brochure gives alumni another opportunity to understand 

why this will both be a successful product as well as a great way to stay connected with 

the college and classmates. Moreover, the brochure will also have, on the backside, 

instructional information on how to access the site, register, and use its features. Also, the 

brochure offers a section with frequently asked questions to facilitate the joining process. 

See appendix for an example of the brochure. 

 

Distribution Plan & Roll-out strategy  

As soon as the site launches, mailings and emails will be sent out to the entire alumni 

base. These materials will include our brochure/instructional guide on how to use the site. 

Additionally, on Alumni back to campus weekend, events will be held to teach people 

how to use the site and to promote its launch. 



 

Projected Outcomes 

The main goal this site seeks to achieve is to create social awareness around engagement 

with the college. The site accomplishes this by using the “connect” feature thus allowing 

alums to see other’s activity. With the assumption that through the awareness of other’s 

interactions a sense of camaraderie will be created, encouraging more frequent alumni 

engagement. The secondary goal is to enhance and streamline communication between 

alumni and current students. The site accomplishes this through allowing students to 

search alumni based on all of the criteria in their profile as well as through discussion 

boards located on each affiliation page. The alumni connection combines elements of 

extremely successful social media sites, with targeted content and tools for Skidmore 

Alumni. This adds functionality and exclusivity as compared to other tools such as 

Facebook, Linkedin, and Twitter. The Alumni connection is social, transparent, easy to 

use, and informative. More importantly, it extends the diversity and intimacy of the 

Skidmore community.  

 

Potential Brand-Awareness Events  

Promoting this product through different events will be vital for the involvement of 

Skidmore alumni. Since this product is a form of social media, it will both be cheap and 

easy to make available for its users. At different regional alumni events or for example, 

Celebration Weekend, Skidmore should offer a short tutorial at the start of each event to 

review the above mentioned features, the user face of the website, and remind the alumni 

the potential the website holds. Celebration Weekend will also offer a chance for current 



students to learn about the website. Students will be excited to join because of the 

opportunity to keep record of different affiliations or potential internships.  

On another note, to kick off the creation of this website, Skidmore should offer an event 

at school open to alumni and current students to explain the usage and the potential of the 

website. These above mentioned opportunities will allow the website to grow and reach 

its full potential. 

 

Mailings  

Mailings will also offer another way to promote The Alumni Connection. The attached 

brochure will be sent to the homes of alumni around the country both via mail and email. 

In the first few months after the creation of this product, mailings should happen once 

every two weeks for about two months. The first mailing should include both a note from 

career services and the brochure. Future mailings, should include statistics of the 

increased usage of the website. Snail mail will be a great opportunity for our less tech 

savvy alumni to be educated about this product as well as afore mentioned tutorial classes 

in the potential brand awareness events.  

 

Web Presence 

Our web presence outside of this initial plan will be limited, due to the web-based nature 

of our core proposal. That said, we will use Skidmore’s current web-resources 

(Skidmore.edu, Facebook, LinkedIn, and Twitter) to promote the launch of the alumni 

connection. We will also create a Facebook page for the site which will include a link to 

the alumniconnection.com as well as information on how to use the site. We also plan to 



have videos on Youtube (accessed through the Facebook page, our brochure and 

Skidmore’s website) with video instructions on how to use the site. 
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Logo 

 

 

 

 

 

 

 

 



Registration page 

 



Profile Page 

 

 
 



Bulletin Board 

 



Campus News & Events Page 

 

 



Alumni News & Events Page 

 



Class Pages 

 



My Affiliations Page 

 



Sample Affiliation (Swimming & Diving) 



Brochure (Front) 

 

 

 

 

 

“The Alumni 
connection” 

What it  
does: 

Skidmore 
College’s 

 

 - Skidmore’s recent 
struggle in connecting 
with alumni is due to not 
capitalizing on current 
technology. The 
solution is the Alumni 
Connection. This online 
web connection allows 
alumni to engage with 
the college, students, 
and each other in an 
exclusive and 
unprecedented way. The 
network allows alumni 
to create a profile 
where they can enter 
fields such as name, 
class year, employer’s 
name, city and state, and 
any other previous 
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 - When on the site, 

alumni can search 

others by any of the 

fields in their profile. 

Students can also 

search for alumni using 

the same criteria. That 

said, upon registration 

alumni have the option 

to choose a privacy 
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another alumnus’ page, a 
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message to that alumnus 
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with them. 

 



Brochure (Back) 

 


